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2007 2 200 2

1 06/3 5 1 07/3 5

10,216 | 100.0* | 11,305 | 100.0* 10.7%

7830 | 76.6" 8,567 | 75.8% 9.4%

2385 | 23.4* 2,738 | 24.2% 14.8%

2190 | 21.4* 2270 | 20.1% 3.6%
195 1.9% 468 41%| 139.9%
186 1.8% 458 41%| 146.3*
81 0.8% 246 2.2% | 204.2%

2007 2 200 2

1 06/3 5 1 0/3 5

9,692 | 100.0%* | 10,550 | 100.0% 8.8%

2214 | 22.8% 2575 | 24.4% 16.3%
184 1.9% 517 4.9% |  179.6%
177 1.8% 517 4.9% | 191.7%
92 1.0% 292 2.8% | 215.7%




2006 2 2007 2
05/3 06/2 06/3 07/2
100.0 % 100.0 % 10.7 %
91.4 % 03.3 % 13.0 %
7.4 % 57 % 14.2 %
1.4 % 1.2 % 7.7%
0.2% 0.2%
2006 2 2007 2
05/3 06/2 06/3 07/2
1.9 % 41" 139.9 %
6.5 7.2% 249 %

31%




10,600 100.0 * 11,305 100.0 * 106.7 %
200 1.9% 468 41% | 2341*%
190 1.8 % 458 41%| 2415*%

90 0.8 % 246 22%| 2740%
10,600 11,305 106.7%
9,840 10,549 107.2 % |«

650 647 99.7 %

120 128 107.4 %
10 20 -

200 468 234.1%

535 758 141.9 %
80 65 -

5 4 80.0 *
260 229 -
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+ 500 + 709 + 1,209
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1 1 0
+ 4 + 269 + 273
+ 4 +269 + 273
+5 112 107
+9 + 157 + 166

0772 1

0772 1

+268

1

+269

0872

0872



WO

]

/

— 08/2

202 o
BT 6,037
312 1
376 s
26 s
e 6,849

07/2 "

1,075 L
= 1,969
180 T
255 o
s 3,601
Q

AN

1,

07/2 08/2 +

s 2,574
2300 1,744
702 o
56 r

7 7

70 %
= 2,738




200

[ |

150 |
5 17 17

FC e B
5 L B .
100 5 26 30 26 26
1 26
- 10 26
61 63 71 75 it 0 90
0
02/2 0372 04/2 0572 06/2 07/2 0872 1
1




08 2

07 2 1
6,560 55.3% 6,182 53.8% 378
1477 12.5% 1,231 10.7% 246
4113 34.7% 3,983 34.7% 130
968 8.2% 967 8.4% 1
9,297 44.7% 5,300 46.2% 3
2,297 19.4% 2311 20.1% 14
250 2.1% 261 2.3% 11
2,750 23.2% 2,127 23.8% 23
11,858 100.0% 11,482 100.0% 376
5,083 42.9% 4,696 40.9% 387
1,859 15.7% 1,501 13.1% 358
1,802 15.2% 1,992 17.3% 190
1422 12.0% 1,202 10.4% 220
2,375 20.0% 2,211 19.3% 164
1,895 16.0% 1,727 15.0% 168
479 4.0% 484 4.2% 5
4,399 37.1% 4,574 39.8% 175
4,090 34.5% 4281 37.3% 191
4 0.0% 5 0.0% 1
0 0.0% 0
303 2.6% 287 2.5% 16
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2007 2 2008 2
44,871 | 100.0% 45,000 | 100.0% 45,650 | 100* 17
1,040 2.3 1,070 2.4% 1,220 2.9% 17.3%
997 2.2% 1,020 2.3% 1,180 2.8 18.3%
198 0.4% 450 1.0% 450 1.1% |  127.0%

2007 2 2008 2
42,244 | 100.0% 41,000 | 100* 41,650 [ 100* 1.4%
1,221 2.9% 1,010 2.5% 1,160 2.7% 5.1%
1,209 2.9% 1,000 2.4% 1,160 2.7% 4.1%
542 1.3" 550 1.3% 550 1.3¥ 1.5%




VS.

VS.

+650| +31%| +650| +1.4% +650| +33%| +650| +1.6"*
+ 150 | + 37.5% + 150 | + 14.0% + 150 | + 33.3% + 150 | + 14.9%
+ 160 | +421%| + 160 | + 15.7% +36.4%| +160| + 16.0%

+ 160
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