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2007 2 2008 2
06/3 07/2 07/3 08/2
44871 | 100.0% | 45568 | 100.0* 1.6"
34518 | 76.9%| 34545| 75.8" 0.1%
10,353 | 23.1%| 11,022 | 24.2% 6.5%
9,313 | 20.8" 9,574 | 21.0% 2.8%
1,040 2.3% 1,448 3.2% 39.3"
997 2.2% 1,413 3.1% 41.7%
198 0.4% 634 1.4%| 220.3"
2007 2 2008 2
06/3 07/2 07/3 08/2
42,244 | 100.0* | 42,338 | 100.0* 0.2%
9,770 23.1% | 10,309 | 24.4* 5.5%
1,221 2.9% 1,629 3.9% 33.3%
1,209 2.9% 1,631 3.9% 34.9*
542 1.3% 188 0.5% 65.3"
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07/2 08/2

785 785
24 373 24,296
1,223 1,153
1,480 1,219
100 73
27,962 27,528

08/2

07/2 08/2

4,359 4,690
6,961 8,084
703 679
1,070 1,039
13,095| 14,494

92.9%

07/2 08/2

9,822 | 10,296
6,560 7,125
3,027 2,977
234 192
244 436
285 290
10,353 | 11,022
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07 2 08 2
6,560 55.3% 5,908 51.9% 652
1477 12.4% 1,187 10.4% 290
4113 34.7% 3,812 33.5% 300
968 8.2% 907 8.0% 61
5,297 44.7% 5,473 48.1% 175
2,297 19.4% 2,305 20.2% 8
250 2.1% 358 3.2% 108
2,150 23.2% 2,808 24.7% 57
11,858 100.0% 11,381 100.0% 476
5,083 42.9% 4,722 41.5% 361
1,859 15.7% 1,365 12.0% 493
1,802 15.2% 1,533 13.5% 268
1,422 12.0% 1,823 16.0% 401
2,375 20.0% 1,889 16.6% 486
1,895 16.0% 1401 12.3% 493
479 4.0% 487 4.3% 7
7,459 62.9% 6,611 58.1% 847
4,399 37.1% 4,769 41.9% 370
4,090 34.5% 4555 40.1% 465
4 0.0% 3 0.0% 1
303 2.6% 202 1.8% 101
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1,500

1,200

900
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300

08/2  09/2  10/2 1172 07/2____08/2 _ 09/2 10/2__ 1172
04/2 05/2 06/2 07/2 0872 09/2 10/2 11/2
28,055 33,630 35,556 44,871 45,568 44,000 47,000 50,000
845 790 679 1,040 1,448 1,270 1,350 1,650
823 771 672 997 1413 1,200 1,300 1,600
430 406 160 198 634 500 650 800




3.2% 2.9% 2.9% 3.3%
6.3% 5.9% 5.6% 5.8%
8.0% 0.3" 1.7% 3.7%
1.5% 5.5% 7.6" 10.0%
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2008 2 2009 2
45,568 100" | 44,000 | 100* 1,568 3.4%
1,448 3.2¢ 1270 | 2.9% 178 | 12.3%
1,413 3.1% 1,200 2.7% 213 15.1%
634 1.4% 500 | 1.1% 136 | 21.3%
EPS
BPS
ROA
ROE
m2008
2 3 4
10,300 | 10,000 20,300 9,800 13,900 | 23,700 | 44,000
380 200 580 170 520 690 1,270
360 180 240 160 500 660 1,200
150 80 230 70 200 270 500
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10,300 | 10,000 20,300 9800 | 13900| 23,700| 44,000
9,310 9,070 | 18,380 8,780 13,020 | 21,800 40,180
880 820 1,700 900 750 1,650 3,350
130 130 260 140 150 290 550
20 20 40 20 20 40 80

2 4
380 200 580 170 520 690 1,270
635 515 1,150 400 810 1,210 2,360
10 10 20 20 10 10 10
5 5 10 10 10 20 30
250 310 560 260 290 550 1,110
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14 15 16 17 18 19
2003/3-2004/2 2004/3-2005/2 2005/3-2006/2 2006/3-2007/2 2007/3-2008/2 2008/2-2009/2
430 406 160 198 634 500
98 184 111 112 183
98 109 111 112 131 131
2,000 2,200 220 220 260 260
75 51
22.8% 45.5% 70.1% 56.7% 28.9% 26.3%
22.8% 27.0% 70.1% 56.7% 20.8% 26.3%
-% 18.5% -% -% 8.1%
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